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ISA GLOBAL CEO CONFERENCE – NAVIGATING A VUCA WORLD

THEME: NAVIGATING A VUCA WORLD

The current state of the economy is a growing concern for business drivers not just in India but around the world. 
In these trying times, it’s important for global leaders to come together, identify common concerns and obstacles, 
and collectively figure solutions to supersede them. With that focus, the Indian Society of Advertisers (ISA) is 
hosting the first ever Global CEO Conference on ‘Navigating a VUCA World’ on October 30, 2013 at The Leela 
Hotel in Mumbai, India. The goal of this conference is to sharply dissect the tough times we are facing in the 
current economic situation, and to find out how organizational processes and practices need to be recast to deliver 
to this new VUCA (Volatile, Uncertain, Complex and Ambiguous) world. The conference is a one-day event, in 
partnership with exchange4media Group, which will see senior management executives from marketing, media 
and creative agencies - the kind of people who make a significant difference in their businesses - in attendance.

The Indian Society of Advertisers (ISA) has been the 
peak national body for advertisers for over 60 years 
and represents the interests of organizations involved 
in Indian advertising, marketing and media industry. 
Member companies of the ISA constitute more than 
two thirds of India’s national non-government ad 
spends. The ISA is also the founding member of 
the World Federation of Advertisers and one of the 
co-founders of the Advertising Standards Council of 
India (ASCI). ISA’s aim is to promote and safeguard 
the rights of its members to communicate freely 
with their customers, and to protect consumers by 
ensuring advertising and marketing communications 
are conducted responsibly.

The exchange4media Group was set up in 2000 with the aim 
of publishing niche, relevant and quality media products for 
the marketing, advertising and media industry. Today, the 
company’s flagship portal exchange4media.com is a single stop 
information platform for the entire industry, besides its well 
read print publications – the weekly IMPACT, monthly Pitch
and Realty Plus, and bi-monthly Franchise Plus. The Group 
has also made its mark with highly rated industry award 
properties and events such as the IMPACT Person of the Year, 
IMPACT Top 50 Women, exchange4media Conclave, Pitch 
CMO Summit, Indian Digital Media Awards, etc. Be it breaking 
news, views, analytical information, in-depth analysis of events 
or trend forecasting, exchange4media publications have a 
credibility and loyal following.

The meaning of each element of VUCA serves to enhance the strategic significance of the VUCA foresight, insight 
as well as the behaviour of groups and individuals in organizations.

V: Volatility is the nature and dynamics of change. It is the accelerating rate of change around competition, 
business and employment challenges.

U: Uncertainty is the lack of predictability, the prospects for a surprise, the sense of awareness and understanding 
of issues and events.

C: Complexity is the multiplex of forces, the confounding of issues, the chaos and confusion that surround an 
organization.

A: Ambiguity is the haziness of reality, the potential for misreads, and the mixed meanings of conditions

Microsite: http://www.exchange4media.com/ISAVUCA2013

ABOUT ISA ABOUT exchange4media



KEYNOTE ADDRESS:
PAUL POLMAN
CEO, Unilever Global

SPEAKERS

R. GOPALAKRISHNAN
Director, Tata Sons

MANU ANAND
President, India and South Asia, Mondelez International Managing Director, 
Cadbury India

RAVI KANT
Vice Chairman, Tata Motors

Paul Polman has been Chief Executive Officer of Unilever since January 1, 2009. 
Under his leadership, Unilever has set out an ambitious vision to double its size while 
reducing its overall environmental footprint and increasing its positive social impact.

Paul is Vice-Chairman (and the prospective Chairman) of the World Business 
Council for Sustainable Development, a member of the International Business Council 
of the World Economic Forum and serves on the Board of the UN Global Compact. Last 
year, he was invited to serve on the High Level

Panel looking at the Post 2015 Millennium Development Goals. In 2012, in 
recognition of his contribution to responsible business, Paul received the Atlantic Council 
Award for Distinguished Business Leadership and the CK Prahalad Award for Global 
Sustainability Leadership. Paul began his career at Procter & Gamble in 1979, holding top 
positions including Group President of Europe. He moved to Nestle in 2005, where he 
was the CFO and Executive VP for the Americas. 

R Gopalakrishnan (aka Gopal) has worked for 45 years as a professional manager – 31 years at 
Hindustan Unilever and 14 years at Tata. Currently, he is a director of Tata Sons, as well as chairman 
of Tata AutoComp Systems and Rallis India, and vice-chairman of Tata Chemicals. He also serves as a 
director for Tata Power and Tata Technologies. He is an independent director on the boards of the Indian 
subsidiary of Akzo Nobel and Castrol India. Gopal studied Physics at St Xavier’s, Kolkata, engineering at 
IIT Kharagpur and attended the Advanced Management Programme at Harvard Business School. Before 
joining Tata as executive director in 1998, he served Unilever in Jeddah as chairman of Unilever Arabia, 
managing director of Brooke Bond Lipton India, and finally as vice-chairman of Hindustan Lever.

Manu Anand is President, India and South Asia, Mondelez International and Managing Director,  
Cadbury India Ltd. He is responsible for leading the growth of Mondelez International in this dynamic 
and emerging market. Manu is also part of the Asia Pacific Leadership Team and on the Mondelez 
International Leadership Council. 

Prior to joining Mondelez International in August 2013, Manu was with PepsiCo for over 19 years in 
various leadership roles. His last role was Chairman and CEO of PepsiCo India, leading their multi-billion 
dollar food and beverages business. Before that, Manu was GM for the beverage and foods business for 

PepsiCo’s South East Asia Business. His track record as a business leader includes nine years as MD of PepsiCo India’s Frito-Lay Division 
where he grew the business from less than $10 million to half a billion launching and building iconic brands like Lay’s and Kurkure and 
building a nationwide distribution system.

Ravi Kant is Vice-Chairman of Tata Motors Limited, one of India’s largest automobile manufacturing 
companies. Earlier, he was the Managing Director of the company. He joined the company in 1999, and 
has been associated with Jaguar & Land Rover, Tata Daewoo Commercial Vehicles, Korea and Tata Motors, 
Thailand. Prior to joining Tata Motors Ltd. in 1999, he was Director, Phillips India Limited, looking after 
Consumer Electronics.

Ravi is the Chairman of TAL Manufacturing Solutions Ltd. and Tata Advanced Materials Ltd. He is 
on the Board of Tata Motors European Technical Centre, UK and Tata Industries. After the taking over of 
Jaguar and Land Rover brands, he is also on the Board of Jaguar Land Rover UK Ltd.



PANELISTS

KIRTHIGA REDDY
Head of Facebook India

ASHOK VENKATRAMANI
CEO, MCCS (India) Pvt. Ltd.

SANJAY BEHL 
CEO, Lifestyle Business, Raymond Limited

MARTEN PIETERS
Managing Director and CEO, Vodafone India

PAWAN MUNJAL
Managing Director and CEO, Hero Motocorp Ltd

Marten Pieters was appointed MD and CEO of Vodafone India in February 2009. In 2012, he was 
appointed Vice Chairman of the Cellular Operators Association of India (COAI), the industry body for GSM 
telecom operators in India. Currently, he is also the Chairman of the Board of Directors

of Indus Towers.
Marten earned his LLM degree at Groningen University in The Netherlands in 1977. Between 1977 and 

1989, he occupied various management positions at Royal Smilde Food PLC., a family-owned food company. 
In 1989, he joined KPN, the Dutch incumbent operator of the postal and telecom services, and went on 
to lead International Operations of its affiliated companies, and look after emerging markets in Asia and 

Eastern Europe. In 2000, he became a member of the Board of Directors at KPN. From 2003 to 2007, Marten was CEO of Celtel International 
BV, a pan African mobile telecom operator. In 2008, he became a non-executive Board member of Millicom SA in Luxemburg. 

Pawan Munjal is the MD & CEO of Hero MotoCorp Limited which produces close to half of India’s 
motorcycles and scooters. A graduate in Mechanical Engineering, Pawan heads a company that was set 
up in India as an equal equity venture with Honda of Japan. He confidently bought out Honda in 2011, to 
chart his own course. He has now set his sights on turning Hero MotoCorp into a global corporation. 

Pawan has worked hard to strengthen India’s automotive future over the years, and strongly believes 
in India’s manufacturing future. He is convinced that Indian firms now have the technology, skills and the 
mindset to take on their counterparts from Asia, Europe and the US.  

He has chaired the SIAM’s Committee on Two & Three-wheelers, besides heading groups on 
technology & innovation, sports and affirmative action at CII. He is also a member of the World Economic Forum and regularly 
contributes to policy-making in India as a member of several government bodies. 

Kirthiga Reddy joined as the first Facebook India employee in July 2010 and set up the India 
operations in Hyderabad, supporting the company’s growing number of users, advertisers and developers 
worldwide. She leads the Global Marketing Solutions teams in India and plays a key role in building and 
maintaining strategic relationships with top regional agencies and clients. Prior to

Facebook, Kirthiga was VP and GM of SaaS-based Consumer Security business unit and India 
operations at Phoenix Technologies. She has also held the position of Director of Product Management at 
Motorola, Director of Engineering at Silicon Graphics and Associate at Booz Allen Hamilton, with most of 
her professional career based in Silicon Valley, California. 

A mechanical engineer from Mumbai and an MBA from IIM, Ahmedabad, Ashok Venkatramani 
started his career with Unilever, working 19 years on the foods and personal care side of the business in 
sales, marketing and general management roles. He was VP and Business Head, Skincare for Unilever in 
India before moving into his current role of CEO, MCCS – an Ananda Bazaar Patrika company which 
runs ABP News, ABP Ananda and ABP Majha. He is credited with the successful rebranding of the MCCS 
channels, dropping the ‘Star’ name and adopting the ABP name, while keeping the brand equity and 
credibility of the channels intact. He is also a VP and Director on the Board of the News Broadcasters 
Association.

Sanjay Behl is the CEO, Lifestyle business, at Raymond Limited. The Lifestyle business comprises the
company’s core businesses namely Textiles, Apparel and Retail. Prior to joining Raymond, Sanjay was 

with the Reliance ADA Group, where he performed in leadership roles across different spheres over the 
last eight years. He has gathered a wealth of experience in business leadership and operational

management in his two decades of work, with 10 years spent in FMCG at Hindustan Unilever and 10 
years in Telecom with Nokia and Reliance Communications. Over the course of his career, some of the top 
Indian/global brands he has led include Vim, Cif, Domestos, Surf, Rin, Sunlight, Nokia and Reliance BIG 
Entertainment amongst others. 



SESSION 1: India’s VUCA Moment

Speaker: Mr. R Gopalakrishnan, Director, Tata Sons
Moderator: Mr Brahm Vasudeva

SESSION 2: Reigniting Growth in an Economic Slowdown

Speaker: Mr. Manu Anand, President, India and South Asia, Mondelez International 
Managing Director, Cadbury India
Moderator: Mr R. Ramakrishnan

SESSION 3: Leading Business in the New Reality 

Speaker: Mr. Ravi Kant, Vice Chairman, Tata Motors
Moderator: Mr JC Chopra

SESSION 4: Not every Consumer has Sealed her Wallet : Finding New Pockets of Growth

Speaker: Mr Marten Pieters, MD & CEO, Vodafone India 
Moderator: Mr Annurag Batra

SESSION 5: Cut Costs, Not Corners - Smart Marketing for Turbulent Times  

Panelists: 
Mr Sanjay Behl-CEO (Lifestyle), Raymond 
Ms Kirthiga Reddy-Director of Online Operations and Head of Office India at Facebook 
Mr Ashok Venkatramani-CEO, MCCS 
Moderator: Mr Sunil Kataria

SESSION 6: Taking Risks in a Volatile World

Speaker: Mr Pawan Munjal, MD & CEO, Hero Motocorp Ltd. 
Moderator: Mr Narendra Ambwani

SESSION 7: How Responsible Business Models Can Help in VUCA Times

Speaker:Mr Paul Polman, Global CEO, Unilever 
Moderator: Mr Bharat Patel

ISA GLOBAL CEO CONFERENCE : 9:00AM to 6:00PM followed by Cocktails & Dinner

AGENDA



AUDIENCE PROFILE:

94.3 MY FM

Aditya Birla Group

Aegon Religare

Asian Paints

ABP

ABP News

BARC

BBH

Birla Sunlife Mutual fund

Brand capital, Brandtone 

Britannia, Bunge

Bajaj Corp

Cadbury

Castrol India Ltd.

Colgate

Dainik Bhaskar

DDB Mudra group

Discovery Networks Asia- Pacific (South Asia)

Draftfcb + Ulka

DSM

DNA

ET NOW

Foxy Moron

Face Book

Godrej

Group M Media India Pvt. Ltd.

Havas World Wide India

Hawkins Cookers Ltd.

Hindustan Pencils

Hindustan Unilever Ltd.

ICICI Prudential Life Insurance

Jhonson & Jhonson

L’Oreal

The event was graced by attendees from following companies: (in alphabetical order)

Lowe Lintas & Partners

Madison Communications

Mondelez International

Mahindra & Mahindra 

Marketing Unplugged

Maruti, Max Life Insurance

Maxus

Mediascape Pubicitas India Pvt. Ltd.

Metal Comm 

Microsoft

Marico 

Netcore

Nokia India 

Ogilvy & Mather, 

P & G

Raymond

Ruchi Soya

Samsung

Spatial Access Private Ltd.

Star

Taproot India Communication Pvt. Ltd.

TATA Global Beverages Ltd.

The Hindu

Thomas Cook

ThreeD Holograms

Times OOH

UNFPA

Viacom 18

Vodafone India Ltd.  

Vikatan

Worldwide Media

Wipro

Zee entertainment
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ABP/ABP NEWS - Silver Partner



NOKIA, RAYMOND, VIKATAN, LAQSHYA - Co-Partner

Chequered backdrop & Standee Stall
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Other Partners

Bharat Patel of ISA  and Paul Polman of  Unilever Global 

R Gopalakrishnan of Tata Sons and Brahm Vasudeva of Hawkins 
Cookers Limited

(L-R) Ashok Venkatramani of  MCCS, CVL Srinivas of GroupM 
South Asia and Avinash Pandey of MCCS & ABP News

 Ravi Kant of Tata Motors and JC Chopra of ISA

Manu Anand of Mondelez  International and Cadbury India 
with R Ramakrishnan of Polycab Wires Pvt Ltd

Raj Nayak of Colors and Sanjay Behl of Raymond

IMAGES OF THE ISA GLOBAL CEO CONFERENCE 



Pawan Munjal of Hero MotoCorp

(L-R) Atul Shrivastava and Alok Jalan of Laqshya Media with Harrish Bhatia of MyFM

(L-R) Hemant Bakshi, Paulomi Dhawan, Bharat Patel and JC Chopra of ISA

Marten Pieters of Vodafone India and Paul Polman

Pradeep Dwivedi of  
Dainik Bhaskar Group



Roland Landers and  Ashish Sehgal of ZEEL

DD Purkayastha of ABP  Pvt Ltd and Bhaskar Das of  
Zee Media Corporation

(L-R) Sunil Kataria of GCPL, Kirthiga Reddy of Facebook India, Ashok Venkatramani of MCCS and  Sanjay Behl of Raymond

Aditya Swamy of MTV India with 
Ajit Verghese of Maxus Asia Pacific  

Jimmy Ankleshwaria of Bajaj Corp with Asha Kharga of HUL 



(L-R) Paresh Chaudhry of Madison PR, Paulomi Dhawan
and Ashok Venkatramani

(L-R) Amin Lakhani of Mindshare Fulcrum, Gautam Kiyawat of 
Madison Media, and Karamjit Dua of Discovery Networks

Viral Oza of Nokia with Sanjay Behl

Hemant Bakshi with Bharat Patel of ISA

Pawan Munjal of Hero MotoCorp with Harish
Manwani of HUL

Subhash Kamath of BBH India with Roland Landers



Kirthiga Reddy of Facebook India with Marten Pieters of 
Vodafone India

(L-R) Ashok Venkatramani of MCCS, R Ramakrishnan of
Polycab Wires Pvt Ltd and Narendra Ambwani 

(L-R) Paresh Chaudhry of Madison PR, Dhisha Girglani
of Patel Realty India Ltd and Sumit Gupta of Massive Inc 

Ravi Kant of Tata Motors with Bharat Patel

Marten Pieters of Vodafone India and Paul Polman

Yateesh Srivastava of Religare with Raj Gupta of Lowe Lintas



PROMOTION PLAN

Mailers sent to e4m database

Mailers

Social Media 

Print

Broadcast

Microsite

Online coverage

Wires 

28 mailers sent to e4m database 

Foxy Moron was the official social media partner

2 stories, 4 full page prints ads in Impact Magazine, 

Print ads were published in DNA and HT,  Mint, 

ET Now was the Official Broadcast Partner

An ISA VUCA microsite was created for a month 

for registration giving additional Information

Articles on exchange4media website

Online banner was uploaded on e4m and following websites: www.mid-day.com, 

www.zeenews.com, www.amarujala.com, bhaskar.com, jagran.com, newspoint.

in, deccanherald.com, indiatoday.intoday.in, dinamani.com, kannadaprabha.com, 

india.com, Kharinews.com, rajasthanpatrika.com, ibnline.com, in.com, firstpost.

com, timesofindia.com, hindustantimes.com, indiatv.com, ndtv.com, manatelugu.

in, inewslive.net, ap7am.com, vancouversun.com, livestation.com 

PTI, IANS

Articles were covered in following websites- Campaign India, IMPACT, exchange4media,MXM















Microsite

Story on exchange4media.com



PRINT BRANDING:

Cover story in Impact

Print ad in dna
Print ad in Impact24 FEATURE

November 10 > 2013 [ impactonnet.com ]

PAUL POLMAN
CHIEF EXECUTIVE OFFICER,  

UNILEVER GLOBAL

25

November 10 > 2013 [ impactonnet.com ]

‘Never has 
change been as 

slow as today’
Business drivers around the world right now share one big common concern — how 

to deal with Volatility, Uncertainity, Complexity and Ambiguity (VUCA) without 
compromising on growth and their evolving consumers. As keynote speaker at 
the ISA’s Global CEO Conference on ‘Navigating a VUCA World’ organized in 
association with exchange4media in Mumbai last week, Paul Polman, Chief 
Executive Officer, Unilever Global, offered straightforward advice to industry 

honchos on why companies need to rejig business models and why it’s important for 
them to contribute significantly to society 

O
n October 2 this year, even as Anglo-Dutch consumer 
goods giant Unilever issued its first profit warning in 
years, foreseeing a slowdown in emerging markets, its 
CEO Paul Polman, a leading advocate of responsible 

business models, told the media that he was unperturbed by the 
warning and would carry on his agenda of corporate sustainability 
and a long-term approach to business. 

Polman is known for advocating diversity and responsibility 
in what he describes as a VUCA (Volatile, Uncertain, Complex and 
Ambiguous) world, calling upon all businesses to make the world 
a better place to live in and not just drive profit for themselves. 
Polman’s concerns remain issues such as the underpaid worker 
and rampant deforestation, even as he travels across continents 
and drives Unilever. Incidentally, the Unilever Global CEO is also 
the President of Kilimanjaro Blind Trust and chairman of Perkins 
International Advisory Board. 

Right after the profit warning was issued, an interviewer from 
The Guardian asked Polman, “Do you ever feel that people think 
that you’ve gone a bit soft in the head?”, to which he replied, “They 
might or not, I leave that to others to judge, but the best thing we can 

do is to show that the way we are trying to be responsible also 
makes good business sense . I don’t think there is any question 
about that.” Under Polman’s leadership, Unilever has set out 
an ambitious vision to double its size while reducing its overall 
environmental footprint and increasing its positive social 
impact. Ever since he took over as CEO in 2009, the company 
has strengthened its foothold in existing markets and made 
inroads into emerging ones. Every brand under the company 
has a clear social role.

On Polman’s first visit to Mumbai, he was among the top 
Unilever executives, including Patrick Cescau, the then Unilever 
CEO, and Harish Manwani and Nitin Paranjpe  of Hindustan 
Unilever, trapped at the Taj Mahal Palace hotel during the 
terrorist attacks of 26/11.

According to a report in The Telegraph, UK, Polman, who 
had thought about becoming a priest in his early 20s, said, 
“Sometimes when something happens to you, you can’t do 
anything about, it but you can do something with it. I’m now 
seeing a lot of qualities in people I didn’t see before.”

The same report says Polman and Cescau not only returned 
to the Taj hotel the next year “to finish their meal”, but hosted 
a dinner with the HUL board for the manager and staff of 
the hotel, who had helped them so much during the attacks, 
making the staff sit down and actually serving them the meal.

Polman was in Mumbai last week as keynote speaker at 
the Indian Society of Advertisers’ (ISA) inaugural Global CEO 
Conference, organized in association with exchange4media. He 
greeted the packed conference room with ‘Diwali Mubarak’ and 
won everyone over with his attempt to speak in Hindi. The guru 
of responsible business spoke on ‘How Responsible Business 
Models Can Help in VUCA Times’. According to him, the 
challenge is to hold on to the energy, enterprise and creativity 
that characterize capitalism in business as practised over the 
past 20 years, while doing away with its destructive elements. 
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Story in Impact
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'SUSTAINABLE 
BRANDS 

WILL HAVE 
A BRIGHT 
FUTURE'

Paul Polman, CEO, Unilever 
Global, on how Indian 
brands and business 

leaders can survive in this 
VUCA world
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